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The consumption habits of the European consumers vary substantially among 
the 15 Member States of the Union. Factors such as culture, traditions and 
degree of urbanisation influence the habits in every country. The family 
situation plays an important role for the consumption of the individual 
household. 
The average European household spent 3 960 PPS1 of their total budget, 
18.9 % of 20 915 PPS, on food and beverages (including own production but 
excluding catering) in 1994. The average amount spent on recreation, culture, 
hotels and restaurants was 3 300 PPS, which is 15.8 % of the budget, and the 
amount on transport and communication was almost as large. The average 
expenditures for housing and other services including health, education, 
insurance and financial services etc. are more difficult to estimate across the 
EU, since the conditions are so different in the countries. 
Compared to 1988 results, the weight of the category housing, transport and 
communication in the budget increased in most of the countries while the 
share of the budget devoted to food, clothing and footwear declined2. 
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Figure 1: Total consumer expenditure in the EU-15 in 1994 by item 
Around 144 000 households from the 15 Member States were surveyed in 
19943 on their consumption expenditure and income: the results of 17 national 
Household Budget Surveys (15 EU countries, Iceland and Norway) are now 
available at Community format and allow to compare standards of living 
across Europe. 
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1) See methodological notes. 
2) See the Statistics in focus "Household budgets between 1988 and 1994" issued in March 
1999. 
3) The reference years may differ, see the methodological note. 
The national standards of living can be measured in 
terms of total consumption expenditure. Figure 2 shows 
that a large number of countries spent around 13 000 
PPS per adult equivalent in 1994. They are mainly 
located in the center of the European Union. For those 
at the 'periphery' (Portugal, Greece, Spain, Finland, 
Ireland and Sweden), total consumption expenditure per 
adult equivalent varied between 8 400 and 11 900 PPS. 
These results are presented in 'Purchasing Power 
Standards per adult equivalent' to take into account the 
differences in purchasing power and size of household 
between the countries. 
2.500 5.000 7.500 22.500 25.000 
Figure 2: Household consumer expen 
The largest expenditure item in the EU was housing4 
which accounted for nearly a quarter of all household 
expenditure in 1994 (Figure 1). A more detailed analysis 
of housing is presented on page 4. 
The second largest expenditure item in 1994 was food4. 
The share of the budget devoted to food was 18,9 % 
(Figure 1). A more detailed analysis of the food item is 
presented on page 5 and 6. 
Expenditure on recreation, culture and hotel/restaurant 
came third with around 16 % of the budgets. Differences 
between Member States are described on page 6. 
In EU 6.4 % of the budgets were spent in hotels, 
restaurants and cafes, 9.4 % on recreation and culture. 
Recreation and culture includes (Austria has not done 
this subdivision): 
- services such as package holidays, museum, cinema, 
concert, hire of videocassettes and sport facilities 
(3.6 % of the EU total average expenditure) 
- video, musical and sport equipment and accessories 
(4 % in the EU) 
diture per adult equivalent in 1994 (PPS) 
- books, newspapers and stationary (1.9 % in the EU) 
Transport and communication represented almost the 
same share as recreation, culture and hotel/restaurant 
15 % of the average household expenditure. 
The expenditure on transport includes: 
- purchase of vehicles (5.1 % in the EU, from 3 % in 
Italy to 7.8 % in Luxembourg and 8.3 % in Austria) 
- equipment, fuels, maintenance and repair of vehicles 
(6.5 % in the EU, from 4.6 % in Greece and the 
Netherlands to 9.3 % in Italy) 
- purchase of transport services (passenger transport by 
railway, road, air or sea excluding package holidays) 
accounted for 1.5 % of the budgets. Countries spending 
proportionally more in transport services are Denmark, 
France and the United Kingdom (1.9 %) 
The expenditure on communications (postal services, 
telephone equipment and services) represented about 
2 % forali countries. 
4) Housing includes water, electricity, fuels, rent paid by tenants as well as imputed rents of owner occupiers and households accomodated 
free of charge. Food includes beverages and tobacco. 
Statistics in focus — Theme 3 — 9/1999 m 
eurostat 
Housing, 
water, 
electricity, 
gas 
Food, alcoholic Recreation, 
beverages, culture, hotels, 
tobacco restaurants 
Transport, 
communications 
Furnishings, 
household 
equipment 
Clothing 
and 
footwear 
Other goods 
and services Total 
Belgium 
Denmark 
Germany 
Greece 
Spain 
France 
Ireland 
Italy 
Luxembourg 
Netherlands 
Austria 
Portugal 
Finland 
Sweden 
United 
29,0 
27,9 
24,8 
24,0 
23,5 
23,2 
21,6 
24,1 
27,4 
27,2 
21,6 
19,9 
27,2 
26,0 
14,0 
17,8 
16,0 
21,2 
25,3 
18,9 
26,3 
23,5 
14,5 
14,4 
18,1 
24,1 
19,1 
21,0 
16,7 
14,1 
17,0 
9,0 
15,3 
14,5 
13,5 
13,0 
15,7 
15,5 
13,0 
12,9 
15,7 
16,0 
12,7 
17,5 
16,5 
10,9 
13,0 
16,5 
15,2 
15,0 
15,2 
11,2 
18,8 
17,7 
15,6 
15,1 
6,7 
6,3 
6,8 
6,7 
6,2 
7,6 
4,8 
6,2 
9,3 
7,1 
10,6 
6,7 
4,6 
5,3 
6,2 
5,7 
7,3 
12,9 
8,0 
5,6 
6,5 
7,3 
8,5 
6,0 
8,8 
6,3 
4,6 
6,1 
14,7 
10,7 
11,7 
15,3 
8,7 
13,8 
12,2 
10,9 
9,4 
18,7 
9,2 
12,4 
13,3 
10,5 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
Kingdom 
EU-15 
Iceland 
Norway 
25,9 
24,7 
17,7 
21,8 
17,0 
18,9 
20,4 
18,7 
19,9 
15,8 
18,6 
15,7 
13,6 
15,0 
16,8 
19,4 
7,9 
7,0 
6,0 
6,9 
6,3 
6,9 
6,8 
6,8 
9,5 
11,7 
13,7 
10,7 
100,0 
100,0 
100,0 
100,0 
Table 1: Consumption expenditure in 1994 by item (%) 
There are notable differences in the structure of 
consumption expenditure between different types of 
households. Housing is a larger part (32 %) for retired 
households than for other types of households. To a 
certain extent this depends on the imputation of rents 
for owner occupiers5. 
On the other hand transport and communication is a 
larger part for other types of households, just above 
15 % of the total. The proportion for retired households 
is 10%. 
Recreation, culture, hotels/restaurants is a 
comparatively smaller item for retired households. 
Housing Food 
Retired household 
Household without children 
Household with children 
Other household 
10 15 20 25 30 35 
Percent 
Retired household 
Household without children 
Household with children 
Other household 
10 15 20 25 30 35 
Percent 
Transport and communicat ion 
Retired household 
Household without children 
Household with children 
Other household 
10 15 20 25 2P ?J 
Percent 
Recreat ion, culture, hote lsand resta utants 
Retired household 
Household without children 
Household with children 
Other household 
10 15 20 25 30 35 
Percent 
Figure 3: Household consumption expenditure5 in 1994 by item and type of household6 (% of total expenditure) 
5) See page 4 and methodological notes. 
6) See methodological notes. 
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Figure 4: Household consumption expenditure in 1994 
consumption) 
The structure of expenditure is somewhat different 
between households in different socioeconomic 
category. The category self-employed includes self-
employed, farmers and agricultural workers. For some 
expenditure items, for example for food, this is a 
heterogeneous group 
Housing is a substantially smaller part of the 
expenditure for households headed by manual and 
non-manual worker and self-employed compared to 
1 5 2 0 2 5 3 0 3 5 
P e r c e n t 
by item and by socio-economic category (% of total 
unemployed, retired and other inactive. 
The smallest part for food is spent by non-manual 
worker households while the unemployed and the other 
inactive households spent relatively more. 
For the category transport and communication and the 
category recreation, culture, hotels and restaurants the 
spending patterns are very similar for the five socio-
economic groups. 
Housing - one fourth of the budgets 
Housing components 
Actual rentals for housing 
Imputed rentals for housing 
Regular maintenance and 
repair of dwelling 
Other services relating to 
the dwelling 
Electricity, gas and other 
fuels 
Total 
Owner-
occupiers 
1,7 
65,0 
7,7 
6,5 
19,1 
100,0 
Tenants 
68,2 
1,8 
4,4 
6,1 
19,4 
100,0 
Total 
households 
22,5 
45,7 
6,5 
6,3 
19,1 
100,0 
Table 2: Housing expenditure in EU in 1994 (%). (Sweden 
not included) 
Housing is the largest expenditure item. It accounted 
for 24.7 % of the average household expenditure in 
1994. Housing includes actual rents for tenants 
(tenants are the households that pay full rent) and 
imputed rents for owner-occupiers and households with 
rent free or reduced rent. 
In order to compare consumption on housing between 
tenants and owner-occupiers expenditure was imputed 
for owner-occupiers7. This is a calculated value 
that in theory should correspond to the rent that should 
be paid for a similar housing rented on the market. 
The imputed rent accounts for more than two thirds of 
the housing expenditure for the owner-occupiers 
and the actual rents accounted for around the same 
share for tenants. Regular maintenance is slightly 
higher for owner-occupiers while electricity, gas and 
other fuels is slightly higher for tenants. Housing 
expenditure are difficult to compare between countries 
since the type of "ownership" varies considerably 
across the EU. In Spain, Greece and Ireland about 
four out of five dwellings are owned while in 
the Netherlands and in Austria this share is less than 
50 %. 
7) See methodological notes. 
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Food, beverages and restaurants 
Belgium 
Denmark 
Germany 
Greece 
Spain 
France 
Ireland 
Italy 
Luxembourg 
Netherlands 
Austria 
Portugal 
Finland 
Sweden 
United 
Kingdom 
EU-15 
Iceland 
Norway 
Number of 
persons per 
household 
2,5 
2,1 
2,3 
2,9 
3,3 
2,5 
3,3 
2,8 
2,6 
2,3 
2,7 
3,0 
2,2 
2,2 
2,4 
2,5 
2,8 
2,3 
Expenditure on fooc , beverages 
and catering per household 
In national 
currency 
176.801 
35.019 
8.705 
934.677 
826.984 
35.024 
4.388 
9.924.750 
276.712 
7.931 
77.618 
703.310 
25.520 
45.441 
3.247 
550.053 
38.342 
In PPS 
4.245 
3.577 
4.023 
4.176 
6.213 
4.846 
6.180 
6.052 
6.954 
3.480 
5.209 
5.141 
3.559 
4.124 
4.645 
4.765 
5.870 
3.708 
% of the total 
expenditure 
18,7 
18,6 
19,5 
23,6 
31,7 
21,7 
27,8 
26,5 
18,0 
17,1 
21,5 
31,5 
25,7 
22,9 
20,1 
22,4 
24,1 
20,6 
Table 3: Expenditure on food in 1994 
In 1994, European households spent 4 765 PPS (or 
22.4 % of the budget) on food and beverages whether 
consumed at home, in a restaurant, a café or a canteen 
(Table 3). In Luxembourg, households consumed 6 954 
PPS on food being the highest amount in Europe. 
However, food expenditures made up only 18 % of the 
budget in this country. With more than 6 000 PPS, 
households in Spain, Ireland and Italy also spent 
relatively much on food but at a much higher share of 
the budget than in Luxembourg (more than a quarter). 
The high number of persons per household in these 
countries should be noted. In the Netherlands, 
household expenditure on food was the lowest in 
Europe, not only in PPS (3 480 PPS), but also in terms 
of the budget (17.1 %). 
Within Europe, households in Belgium, the United 
Kingdom and Portugal spent the largest share of food in 
restaurants, cafés or canteens (more than a quarter) in 
1994 (Figure 5). Households in these countries also 
belonged to the highest spenders on food in PPS 
"outside home". In Greece, Finland, France and Italy, 
around 85 % of this type of expenditures were spent "at 
home". High-income households devoted a much higher 
share of food expenditures "outside home" (30 %) than 
the least well off households (12 %). 
Percent 
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Figure 5: Expenditure on catering (restaurants, cafés and canteens) of total food, beverages and catering in 1994 (%) 
Food consumed at home (including own production) 
has been subdivided into food categories by all 
countries except Sweden and Austria. Expenditure on 
meat were the largest among all food items in Europe 
(27.3 %), followed by "bread and cereals" and 
"milk, cheese and eggs" with 18.1 % and 15.0 %8. 
With 33.8 % of the food budget spent on meat, 
households in Luxembourg were highest in Europe. 
Belgium was lowest with 21.3 %. In Italy the 
"bread and cereals" share ranked highest 
compared with other countries and in Ireland lowest with 
14.2 %. 
8) Excluding food expenditures in restaurants, cafes and canteens. 
eurostat ■ 9/1999 — Theme 3 — Statistics in focus 
Bread and 
cereals Meat Fish 
Milk, cheese 
and eggs 
Oils and 
fats Fruit 
Vegetables 
including 
potatoes and 
other tubers 
Sugar, jam, 
honey, syrup, 
chocolate and 
confectionery 
Other food 
products TOTAL 
Belgium 
Denmark 
Germany 
Greece 
Spain 
France 
Ireland 
Italy 
Luxembourg 
Netherlands 
Austria 
Portugal 
Finland 
Sweden 
14,5 
17,7 
18,3 
12,5 
14,8 
18,6 
14,2 
21,4 
16,0 
18,6 
15,6 
16,8 
21,3 
27,3 
26,8 
29,0 
29,8 
29,6 
30,0 
28,2 
33,8 
24,3 
30,2 
24,5 
8,6 
4,3 
4,3 
7,4 
13,1 
6,4 
2,6 
7,7 
4,4 
2,3 
15,8 
4,1 
15,6 
15,4 
13,4 
21,3 
14,0 
14,6 
17,2 
16,0 
14,0 
18,0 
12,1 
19,4 
3,9 
3,5 
4,5 
9,3 
4,8 
2,6 
3,9 
5,8 
3,7 
2,9 
5,8 
3,6 
9,2 
6,2 
8,6 
9,1 
8,8 
7,4 
5,1 
8,2 
7,4 
8,7 
7,6 
6,9 
12,8 
9,8 
10,2 
8,3 
9,4 
11,8 
12,4 
8,6 
8,2 
11,8 
9,8 
9.1 
9,2 
13,3 
8,9 
3,1 
3,6 
5,1 
9,3 
4,0 
6,5 
7,3 
2,6 
9,3 
5,0 
2,6 
5,0 
0,0 
1,6 
4,1 
5,3 
0,0 
5,9 
6,1 
0,5 
6,2 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
100,0 
United Kingdom 
EU-15 
Iceland 
Norway 
18,2 
18,1 
18,4 
11,9 
25,4 
27,3 
23,1 
25,4 
4,4 
6,3 
5,1 
7,3 
15,7 
15,0 
20,4 
20,6 
2,7 
4,1 
2,5 
2,6 
7,0 
8,0 
5,8 
6,9 
14,2 
10,9 
8,2 
8,7 
5,3 
6,2 
11,5 
10,2 
7,1 
4,0 
5,0 
6,4 
100,0 
100,0 
100,0 
100,0 
Table 4: Expenditure on food in Elf in 1994 
Recreation and culture 
The share of the budget on recreation and culture 
varied from 3.7% in Portugal to 12.6% in Sweden 
(Iceland: 13.2%) in 1994 (Table 5). Households in 
Luxembourg spent about 4 431 PPS and households in 
Greece 687 PPS. 
Between different types of households within a country, 
the variation in the share of spending is very small. 
In terms of PPS larger differences occur: 
retired households in the EU spent on average 
1 210 PPS, whereas the amount for households without 
children was about 1815 PPS. In Luxembourg, 
households with children spent the most in Europe, 
around 5 370 PPS. 
Belgium 
Denmark 
Germany 
Greece 
Spain 
France 
Ireland 
Italy 
Luxembourg 
Netherlands 
Austria 
Portugal 
Finland 
Sweden 
Kingdom 
EU-15 
Iceland 
Norway 
Retired household 
PPS 
1.740 
1.598 
1.856 
130 
367 
1.033 
737 
809 
2.301 
1.348 
1.424 
122 
1.144 
1.931 
1.194 
1.210 
2.726 
1.385 
Percent 
9,8 
9,3 
11,0 
1,7 
4,1 
5,8 
7,5 
7,0 
8,8 
8,6 
7,9 
2,2 
9,4 
11,0 
10,4 
8,2 
13,1 
11,1 
Table 5: 
Household without 
children 
PPS 
2.313 
2.512 
2.490 
382 
901 
1.598 
1.289 
1.210 
3.898 
1.887 
1.997 
306 
1.674 
2.454 
2.126 
1.815 
2.447 
2.167 
Expenditure 
Percent 
11,0 
11,6 
12,0 
3,2 
6,3 
7,9 
8,7 
7,2 
11,8 
9,8 
8,9 
3,3 
11,0 
13,3 
12,3 
9,6 
12,3 
11,9 
Household with children 
PPS 
3.303 
3.624 
3.054 
732 
1.287 
2.489 
2.304 
1.875 
5.370 
2.668 
2.738 
598 
2.884 
3.584 
2.777 
2.495 
4.515 
3.533 
Percent 
11,5 
10,4 
10,4 
4,5 
7,4 
8,0 
9,5 
8,4 
11,9 
9,6 
8,7 
4,3 
11,0 
12,4 
12,4 
9,5 
13,6 
11,9 
on recreation and culture in 1994 
Other household 
PPS 
2.494 
3.827 
2.744 
603 
1.295 
2.179 
1.952 
1.939 
4.676 
1.790 
2.470 
532 
2.043 
2.314 
2.820 
2.269 
4.142 
3.105 
Percent 
10,0 
13,0 
9,3 
3,8 
6,9 
8,2 
8,8 
8,3 
11,0 
9,5 
7,1 
3,8 
9,6 
12,5 
11,2 
8,9 
13,0 
11,9 
by type of household10 
All households 
PPS 
2.493 
2.064 
2.271 
687 
1.311 
1.696 
2.041 
1.815 
4.431 
1.936 
1.981 
604 
1.714 
2.268 
2.446 
1.964 
3.210 
2.126 
Percent 
11,0 
10,8 
11,0 
3,9 
6,7 
7,6 
9,2 
8,0 
11,5 
9,5 
8,2 
3,7 
10,7 
12,6 
12,0 
9,4 
13,2 
11,8 
9) Sweden and Austria are not included. 
10) See methodological notes. 
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> ESSENTIAL INFORMATION - METHODOLOGICAL NOTES 
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• 
This issue of Statistics in Focus draws data from the Household Budget Surveys conducted in all the Member States of the European Union. 
The results presented are obtained from Eurostats micro-data base. In order to obtain comparability Eurostat harmonizes these data in a 
process of converting national data into a predefined Community format. EU-15 figures, were computed using the household population size 
of each country as a weight. 
The survey years do not always coincide with the reference year fixed by Eurostat (see table below). When this is the case, the data are 
deflated using the general consumer price index of the country concerned. 
The size of the samples varies substantially according to various factors, including budget constraints and the desired accuracy of the 
estimate. 
Survey years and sample sizes 
Collection year Size of sample Total household population in 1000s1 
Belgium 
Denmark 
Germany 
Greece 
Spain 
France 
Ireland 
Italy 
Luxembourg 
Netherlands 
Austria 
Portugal 
Finland 
Sweden 
United Kingdom 
1995 - 1996 
1993 - 1995 
1993 
1993 - 1994 
1994 
1994 - 1995 
1994 
1994 
1993 
1994 
1993- 1994 
1994 - 1995 
1994 - 1995 
1992 
1994 
2 724 
2 936 
40 009 
6 756 
2 876 
9 634 
7 877 
33 928 
3 012 
2 050 
6 604 
10 554 
4 493 
3 806 
6 928 
4.044 
2.274 
36.309 
3.709 
12.007 
22.807 
1.127 
20.411 
152 
6.421 
3.013 
3.243 
2.037 
3.830 
24.250 
EU-15 144 187 
Iceland 1995 1 375 
Norway 1992-1994 4 033 
' Source: Labour Force Survey 1994. Census 1990/91 for Austria, Finland, Sweden and Norway 
145.634 
87 
1.751 
Adult equivalent and Purchasing Power Standards 
To take account of economies of scale, an equivalence scale is applied to adjust consumption expenditure for the varying size and 
composition of households. A coefficient of 1 is attributed to the first adult, 0.5 to other persons over 13 years of age and 0.3 to children aged 
13 years or under (OECD modified scale). 
The Purchasing Power Standards (PPS) is used to correct for differences in purchasing power between the countries: a given sum of 
money, when converted into different currencies at the PPS rates, will buy the same basket of goods and services in all countries. 
Concept of expenditure 
The categories of consumption used here correspond to the COICOP-'HBS' (Classification of Individual Consumption by Purpose -
Household Budget Survey). 
In addition to households' traditional expenditure (purchases in shops, payment of invoices, ec.) "consumption" in Household Budget Survey 
includes the own production of households and benefits in kind received. Notional rents are also imputed to owner-occupiers and 
households accommodated free of charge. Eurostat has done this imputation for Ireland, France and United Kingdom only using Eurostat 
information. This definition of expenditure is close to that of the National Accounts but any comparisons with final household consumption 
data from National Accounts should take into account that: 
Household Budget Surveys cover only national 'private households' excluding institutional households (hospital, etc.) and foreign tourist 
consumption. 
Household Budget Surveys collect individual data from a representative sample through individual questionnaires. National Accounts may 
use other statistical sources (retail sales for instance) to build the final consumption aggregates. 
Data collection procedures may affect the comparability of data regarding the main items of consumption such as 'health' and 'housing'. 
Type of household 
Each household is classified into one of the following four types of households: Retired household/One person or couple aged 65 years or 
more, Household without children/One person or couple (less than 65 years) without children, Household with children/Couple or single 
parent (less than 65 years) with children and Other household. 
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Further information: 
Databases 
New Cronos 
Domain: HBS 
To obtain information or to order publications, data bases and special sets of data, please contact the Data Shop network: 
BELGIQUE/BELGIË D A N M A R K D E U T S C H L A N D ESPANA FRANCE ITALIA - Roma 
Eurostat Data Shop 
Bruxelles/Brussel 
Chaussée d'Etterbeek 13 
Etlerbeeksesteenweg 13 
B-1049 BRUXELLES /BRUSSEL 
Tel. (32-2) 299 66 66 
Fax (32-2) 295 01 25 
E-Mail: 
datashop.bmssels@eurostat.cec.be 
DANMARKS STATISTIK 
Bibliotek og Information 
Eurostat Data Shop 
Sejrøgade 11 
DK-2100 KØBENHAVN 0 
Tel. (45-39) 17 30 30 
Fax (45-39) 17 30 03 
E-Mail: bibgdstdk 
STATISTISCHES BUNDESAMT 
Eurostat Data Shop Berlin 
Otlo-Braun-StraSe 70-72 
D-10178 BERLIN 
Tel. (49-30) 23 24 64 27/28 
Fax (49-30) 23 24 64 30 
E-Mail: 
stba-berlin.datashop@t-online.de 
INE Eurostat Data Shop 
Paseo de la Castellana, 183 
Oficina 009 
Entrada por Estèbanez Calderón 
E-28046 MADRID 
Tel. (34-91) 583 91 67 
Fax (34-91) 579 71 20 
E Mail datashop.eurostat@ine.es 
INSEE Info Service 
Eurostat Data Shop 
195, rue de Bercy 
Tour Gamma A 
F-75582 PARIS CEDEX 12 
Tel. (33-1)5317 88 44 
Fax (33-1) 5317 88 22 
E-Mail: datashop@insee.fr 
ISTAT 
Centro di informazione Statistica 
Sede di Roma, Eurostat Data Shop 
Via Cesare Balbo, 11a 
1-00184 ROMA 
Tel. (39-06) 46 73 31 05/02 
Fax (3906) 46 73 31 07/01 
E-Mail: dipdiff@istat.it 
I T A L I A - M i l a n o L U X E M B O U R G N E D E R L A N D N O R G E PORTUGAL SCHWEIZ /SUISSE/SVIZZERA 
ISTAT 
Centro di Informazione Statistica -
Sede di Milano, Eurostat Data Shop 
Piazza della Repubblica. 22 
1-20124 MILANO 
Tel. (39-02) 65 95133/134 
Fax (39-02) 65 30 75 
E-mail: mileuro@tjn.it 
Eurostat Data Shop Luxembourg 
BP 453 
L-2014 LUXEMBOURG 
4, rue A Weicker 
L-2721 LUXEMBOURG 
Tel.(352)43 35 22 51 
Fax (352) 43 35 22 221 
E-Mail: dslux@eurostatdatashop.lu 
STATISTICS NETHERLANDS 
Eurostat Data Shop-Voorburg 
po box 4000 
2270 JM VOORBURG 
Nederland 
Tel. (31-70) 337 49 00 
Fax (31-70) 337 59 84 
E-Mail: datashop@cbs.nl 
Statistics Norway 
Library and Information Centre 
Eurostat Data Shop 
Kongens gate 6 
P. b 8131, dep. 
N-0033OSLO 
Tel. (47-22) 86 46 43 
Fax (47-22) 86 45 04 
E-Mail: biblioteket@ssb.no 
Eurostat Data Shop Lisboa 
INE/Serviço de Difusão 
Av. António José de Almeida, 2 
P-1000-043 LISBOA 
Tel. (351-1) 842 61 00 
Fax (351-1) 842 63 64 
E-Mail: data.shop@ine.pt 
Statistisches Amt des Kantons 
Zürich, Eurostat Data Shop 
Bleicherweg 5 
CH-8090 Zürich 
Tel. (41-1) 2251212 
Fax (41-1) 22512 99 
E-Mail: datashop@zh.ch 
Internetadresse: 
hfjp://www.zh.ch/statistik 
SUOMI /F INLAND SVERIGE UNITED K I N G D O M UNITED K I N G D O M UNITED S T A T E S OF AMERICA 
Eurostat Data Shop, Tilastoklrjasto 
Postiosoite: PL 2B 
FIN-00022 Tilastokeskus 
Käyntiosoite: Työpajakatu 13 B, 2 krs 
Helsinki 
Tel. (358-9)17 34 22 21 
Fax (358-9) 17 34 22 79 
Sposti datasix)p.tilastoko5kus@t)lastokeskus.fi 
Inlemetaciesse: 
httpy/wwwlilastokeskus.fi/tk/kk/datashop.htinl 
STATISTICS SWEDEN 
Information service 
Eurostat Data Shop 
Karlavägen 100 
Box 24 300 
S-104 51 STOCKHOLM 
Tel (46-8) 783 48 01 
Fax (46-8) 783 48 99 
E-Mail: infoservlce@scb.s 
Eurostat Data Shop 
Enquiries S advice and 
publications 
Office for National Statistics 
Customers & Electronic Services Unit 
1 Drummond Gate - B1/05 
UK-LONDON SW1V2QQ 
Tel. (44-171) 533 56 76 
Fax (44-171) 533 56 88 
E-Mail: gloria.ryan@ons.gov.uk 
Eurostat Data Shop 
Electronic Data Extractions, 
Enquiries & advice - R.CADE 
Unit 1L Mountjoy Research Centre 
University of Durham 
UK - DURHAM DH1 3SW 
Tel: (44-191)374 7350 
Fax: (44-191) 384 4971 
E-Mail: r-cadela) dur.ac.uk 
URL: http://www-rcade.dur.ac.uk 
HAVER ANALYTICS 
Eurostat Data Shop 
80 East 42nd Street 
Suite 3310 
USA-NEW YORK, NY 10165 
Tel. (1-212)98693 00 
Fax (1-212) 986 58 57 
E-Mail: eurodata@haver.com 
Media Support Eurostat (for professional journalists only). 
Bech Building Office A3/48 · L-2920 Luxembourg ■ Tel. (352) 4301 33408 · Fax (352) 4301 32649 · e-mail: media.support@eurostatcec.be 
For information on methodology 
Karin Winqvist, Eurostat/E2, L-2920 Luxembourg 
Tel. (352) 4301 35581, Fax (352) 4301 35979 
ORIGINAL: English 
Au tho rs : 
Database: 
Karin Winqvist 
Harry Bierings 
Anne Villeret 
Please visit our web site at http://europa.eu.int/eurostat.html for further information! 
A list of worldwide sales outlets is available at the Office for Official Publications of the European Communities. 
2 rue Mercier- L-2985 Luxembourg 
Tel. (352) 2929 42118 Fax (352) 2929 42709 
Internet Address http://eur-op.eu.int/frfgeneral/s-ad.htm 
e-mail: info.info@opoce.cec.be 
BELGIQUE/BELGE - DANMARK - DEUTSCHLAND - GREECE/ELLADA - ESPAÑA - FRANCE - IRELAND - ITALIA - LUXEMBOURG - NEDERLAND - ÖSTERREICH 
PORTUGAL - SUOMI/FINLAND - SVERIGE - UNITED KINGDOM - ISLAND - NORGE - SCHWEIZ/SUISSE/SVIZZERA - BALGARIJA - CESKÀ REPUBLIKA - CYPRUS 
EESTI - HRVATSKA - MAGYARORSZAG - MALTA - POLSKA - ROMANIA - RUSSIA - SLOVAKIA - SLOVENIA - TÜRKIYE - AUSTRALIA - CANADA - EGYPT - INDIA 
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Order form 
I would like to subscribe to Statistics in focus (from 1.1.1999 to 31.12.1999): 
(for the Data Shop and sales office addresses see above) 
Π Formula 1 : All 9 themes (approximately 90 issues) 
Π Paper: 360 EUR 
Π PDF: 264 EUR 
Π Paper + PDF: 432 EUR 
Language required: □ DE □ EN Π FR 
□ Formula 2: One or more of the following seven themes: 
Π Theme 1 'General statistics' 
□ Paper: 42 EUR Π PDF: 30 EUR Π Combined: 54 EUR 
□ Theme 2 'Economy and finance' 
□ Theme 3 'Population and social conditions' 
Π Theme 4 'Industry, trade and services 
□ Theme 5 'Agriculture and fisheries' 
□ Theme 6 'External trade' 
Π Theme 8 'Environment and energy 
□ Paper: 84 EUR Π PDF: 60 EUR 
Language required: □ DE □ EN 
que Please send me a free copy of 'Eurostat Mini-Guide' (cátale 
containing a selection of Eurostat products and services) 
Language required: Π DE Π EN O FR 
I would like a free subscription to 'Statistical References', the information 
letter on Eurostat products and services 
Language required: □ DE □ EN Π FR 
Π Ms Π Mr O Mrs 
(Please use block capitals) 
Name: 
Company: 
Function: 
Address: 
Post code: 
Country: 
Tel.: 
E-mail: 
First name:. 
Department: 
Town: 
Fax: 
Π Combined: 114 EUR 
□ FR 
Payment on receipt of invoice, preferably by: 
Π Bank transfer 
Π Visa □ Eurocard 
Card No: Expires on:. 
Please confirm your intra-Community VAT number: 
If no number in entered, VAT will be automatically applied. Subsequent 
reimbursement will not be possible. 
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